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1. Who created it and when (metadata)?
2. Who trusts it?
3. Has it had an impact?
4. What is the reputation of its creator?
5. Has it been reviewed?

Should this report be trusted?  Has it had impact?  

One of 100m+ items

https://coherentdigital.net
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Using AI to create metadata
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30+ Indexers at Alexander Street Press
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AI Assisted Metadata

https://www.gov.uk/government/publicatio
ns/ai-assisted-vs-human-only-evidence-
review/

● Structured metadata
● Permanent Identifier
● Link to original
● Preserved copy (rights permitting)

A URL of something of value

https://coherentdigital.net
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What did we learn?

https://coherentdigital.net
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Are faculty willing to wait for metadata?

https://coherentdigital.net
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AI allowed us to create
• Indices to 40m grey literature items 

• Sourced from 49,000 organizations

• Usable metadata

• Editors as supervisors, not doers 

• Constantly improving

https://coherentdigital.net
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1. Who created it and when (metadata)
2. Who trusts it?
3. Has it had an impact?
4. What is the reputation of its creator?
5. Has it been reviewed?

Should this report be trusted?  Has it had impact?  

https://coherentdigital.net
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2. Using AI to build a network of trust and impact

https://coherentdigital.net
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How research influences policy makers

Circle size represents importance of different knowledge sources

Reed, M. S. (2025). The Research Impact Handbook (3rd ed.). Routledge. https://doi.org/10.4324/9781003615019

https://coherentdigital.net
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From Research → Trust → Impact

🤝 49 NGO & Foundations
• Centre for Global Health Research (CGHR)
• Environmental Health Trust (EHT)
• Physicians for a Smoke-Free Canada (PSC)

❤ 42 Nonprofits
• AcCon on Smoking Health
• Campaign for Tobacco-Free Kids
• Cancer AssociaCon of South Africa 

💡 55 Think Tanks
• Cato InsCtute
• Fraser InsCtute
• Center for Global Development

🌍 24 IGOs
• World Bank Group
• World Health OrganizaCon (WHO)
• European Union (EU)

🔬 100 Research Institutes
• Montreal Neurological Institute (MNI)
• National Institute for Health and Care Excellence)
• Medical Research Council (MRC)

🏛 74 Governments
• Government of Alberta
• Government of Poland        
• Parliament of Australia

🏥 50 Hospitals & Health
• Prince County Hospital
• Sussex NHS Foundation Trust
• Medstar Health

🏙 24 CiEes / Local AuthoriEes
• Santa Coloma de Gramenet (Spain)
• City of Hamilton, Ontario, Canada
• City of Allentown, Pennsylvania

The work of  Dr. Richard Peto, 
Professor, University of 
Oxford, on smoking cessation

● Mentioned in 2,782 documents from 729 
organizations, in 29 languages.  

● Multiple instances of real-world success.

https://coherentdigital.net
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Real-World Knowledge Real-World Impact

https://coherentdigital.net
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Who trusts works from Griffith University?

https://coherentdigital.net
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Where is Griffith being cited? 

https://coherentdigital.net
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Griffith impact by organization 

https://coherentdigital.net
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Griffith Impact on SDGs

https://coherentdigital.net
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Categorizing citations using AI

Mouseover

AI can categorize intellectual 
relationships—are authors building 
on, agreeing with, or arguing 
against prior work?

https://coherentdigital.net
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1. Who created it and when (metadata)
2. Who trusts it?
3. Has it had an impact?
4. What is the reputation of its creator?
5. Has it been reviewed?

Should this report be trusted?  Has it had impact?  

https://coherentdigital.net
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4 & 5: Reputation and Expert Review

https://coherentdigital.net


https://coherentdigital.net 22

Non-traditional outputs do have forms of review

● Our corpus has over 20,000 expert and peer review methods from non-
traditional publishers

● AI helps us synthesize a standard for others to adopt
● How can we make this explicit to readers?

https://coherentdigital.net
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Introducing the TrustMarc

● Open
● Machine readable
● Portable

https://coherentdigital.net
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Shows end users what items can be trusted

● We’re working with these organizations to define their review standards
● Papers that meet these standards get a TrustMarc badge
● Users can click an open permanent link to verify the standards
● By June 2026, 1 million grey literature items will have TrustMarcs

https://coherentdigital.net
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Show organiza,onal trust measures to end users

5

Iden%ty

• Verifiably real via at least 
one cross-sector registry: 
Wikidata, LEI, ISNI, or 
national business/charity 
register

• Domain ownership 
consistent with claimed 
organizational identity

Stability

• Domain or official web 
presence continuously 
active for minimum 2 
years (exceptions allowed)

• Has a history of producing 
items

Accountability

• A public contact point for 
the producer is listed and 
resolvable

• Named authorship 
(individual or insLtuLonal) 
is unambiguous and 
matches verified idenLty

Transparency

• Funding source or 
organizational mandate is 
stated — even implicitly 
(e.g. 'Published by the City 
of Amsterdam')

• A corrections or updates 
mechanism exists, even if 
only a contact address

ID ST AC TR
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1. Who created it and when (metadata)
2. How much has it been cited?
3. Has it had an impact?
4. What is the reputation of its creator?
5. Has it been reviewed?

Should this report be trusted?  Has it had impact?  

https://coherentdigital.net
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More?  

Toby Green: toby@coherentdigital.net

Stephen Rhind-Tutt: srhindtutt@coherentdigital.net

https://coherentdigital.net
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